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	Publicizing suicides and mass shootings in the mainstream media spark copycat scenarios since the way the coverage is portrayed is dangerous to public safety. The depictions of such incidences in media outlets and journals have become rampant, and the results are increasing psychological and behavioral characteristics that tend to repeat occurrences. The fuss around media coverage of these scenarios is not mere news coverage; instead it gives potential killers and offenders the incentive for publicity (Chen 4). Persons forecasting to commit similar crimes can emulate past offenders and tailor their intentions to match or better them. In this regard, the media should emphasize on the victims instead of the perpetrators to avoid giving insight into the activities. The essay provides a conceptual framework of the impacts of media publicity on repeat offenses.
	Media outlets use extensive image coverage of suicides that spark emotional reactions that have contagious effects. Images are easy to recall and have long-term effects on human memories resulting in a widespread discussion (Chen 9). Photographs give the allusion that the stories on the front pages are essential, and are likely to appeal to non-buyers. Empirical evidence shows that most of the copycat suicides occur within the month the media publicized incidences relating to murder. Also, according to the whether effect, the magnitude of the publicity given to a particular suicide story translates to escalating suicide rates (Phillips 346). For instance, if a story is given great deals of publicity in the New York Times, the numbers of suicide rates within the city are likely to increase. Therefore, news outlets should strive to balance their coverage on suicide incidences and the potential effects it has on the readers.
[bookmark: _GoBack]	Besides, the vulnerabilities to commit suicides are high for the bereaved individuals after the death of the loved ones within the subsequent months (Phillips 348). Media coverage elicits intense grief since they are widespread and the bereaved are prone to emotional outbursts. The recognition that the public gives to murder stories on the front pages is likely to lead to repeat suicides to the family members especially when the causal agents are tragic, for instance, road accidents. In this regard, exposure to suicide news causes individuals to imitate the offenders especially if they are celebrities since news outlets tend to give their stories some level of prestige (Jones 2).  Therefore, individuals are likely to experience adaptive challenges since they have acquired behavioral characteristics that align with those of the celebrities and persons close to them.
 	Conclusively, copycat incidences emanate from widespread media coverage since the victims are likely to imitate the offenders to become famous. Media publicity sparks emotional and behavioral characteristics that contribute to repeat incidences. Also, the images and the magnitude given to a specific story on multiple news outlets are likely to cause high suicide rates. Besides, the fusses created in mainstream news have far-reaching consequences on the bereaved. Therefore, news outlets should strive to give much attention to the victims rather than the offenders to mitigate potential harm.
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